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Abstract 

This paper focuses on the issue of gender in entrepreneurs and 
entrepreneurship development in Nigeria. Many posers have been raised 
about the position and the roles of women in Nigerian businesses today. The 
objectives of the paper is to examine the meaning of entrepreneurship, 
identify the types of businesses women are practicing in Nigeria, determine if 
Gender determines entrepreneurship or not and to identify the problems 
facing women entrepreneurs in Nigeria. This paper examines these and 
other related gender issues using literature search. The study concludes that 
women have a prominent role to play in entrepreneurship development in 
Nigeria and should not be relegated to child bearing and domestic affairs 
only. The survival and sustenance of entrepreneurship development in 
Nigeria, as well as in many Sub-Saharan African countries, rest squarely on 
the shoulders of women. They therefore deserve to be given due recognition 
as far as decision-making process in entrepreneurship related policies is 
concerned in Nigeria. Keywords: Gender, Female Entrepreneur. Business 
Women, Entrepreneurship Development. 
 
Gender refers not only to women or men per se, but to the socially defined 

roles of each sex. as well as to the relation between them. Gender issues, therefore, 
form part of the development approach that puts people at the centre and ensures their 
participation in the entire development process.( Lubwama. 1999) 

Gender analysis is the study of the different roles of women and men in order 
to understand what they do, what resources they have, and what their needs and 
priorities are. (Food and Agriculture Organization, 2009) Gender refers not to male 
and female, but to masculine and feminine - that is, to qualities or characteristics that 
society ascribes to each sex. Rural women primarily have the responsibility to 
maintain the household, raise children, grow and prepare food, manage family poultry 
and collect fuel wood and water. But women and girls also play an important, largely 
unpaid role in generating family income through agriculture by providing labour for 
planting, weeding, harvesting and threshing crops, and processing produce for sale. 
Women may also earn a small income for themselves by selling vegetables from home 
gardens, or forest products. They spend that income mainly on meeting primarily 
family food needs and child education especially in the case of divorce or death of the 
husband (Food and Agriculture Organization, 2009). 
 

Gender refers to socially and culturally defined roles, attributes, and privileges of 
females and males. There exist biological differences between women and men but 
different societies in the world interpret and engineer the innate (God-made) 
differences into a set of social expectations about behaviours, activities, rights, power,  
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and resources they have. (Ministry of Finance. Planning and Economic Development, 
Kampala, 2006). 

 
Fubvvama, (1999) documented that technology development and transfer 

should aim at equal opportunities for women and men to participate and benefit. 
Gender needs should be taking into account when designing and transferring 
agricultural technologies as men and women are physiologically different and their 
needs should be given their respective study and1 other development attention. 
 
The Meaning of Entrepreneurship 

The word entrepreneurship is derived from the French word "entreprendre" 
meaning to undertake" thus entrepreneurship is commonly defined as the process of 
creating business. As stated by Zimmerer and Scarborough (2006), although the 
creation of business is certainly an important facet of entrepreneurship, it is not the 
complete picture. The characteristics of seeking opportunities, taking risks beyond 
security and having the tenacity to push an idea through to reality combine into special 
perspective, that permeate entrepreneurs. 
 

Several authors have attempted a comprehensive definition of an 
entrepreneur. According to Meredith, Nelson and Neck, (1996), "Entrepreneurs are 
people who have the ability to see and evaluate business opportunities, to gather 
the necessary resources to take advantage of them and initiate appropriate actions 
to ensure success". For Kuratto and Hogetts (2001), "Entrepreneur is an innovator 
or developer who recognizes and seizes opportunities; converts, these opportunities 
into workable/ marketable ideas, values through time, effort, money or skills, assures 
the risks of the competitive market place to implement these ideas and realizes the 
reward from these efforts". Olawoye (2008) noted that taking an overview of the 
definitions, one can view entrepreneurship as a characteristic of a person at the micro 
level of the individual or as an on-going process of transformation at the macro level 
of the society.  

 
In general, entrepreneurship refers to the ability or the process of creating or 

adding value by organizing resources to take advantage of an identified opportunity. 
While it is the individual who takes the necessary steps to become an entrepreneur, a 
society can transform itself into an    enabling    environment    that    encourages    
entrepreneurship    among    its    members. Entrepreneurship is not synonymous 
with money making, but successfully exploiting an opportunity and properly 
utilizing resources should result in significant economic gains. Since the past, the 
people of the Ibo community in Nigeria are considered one of the oldest entrepreneurs 
in-history, their expertise stretching back to times before modern*" currency and trade 
models had developed elsewhere on the planet. In the more recent past, Nigerians' 
adopted their natural talents to evolve traditional business and crafts that have 
sustained in most of the country's rural and urban poor for the better part of the last 
half century. While the oil boom of the 1970"s brought in millions of petrodollar, 
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most of the country's population remained untouched by the newfound prosperity, 
thanks to the widespread political corruption and catastrophic economic 
mismanagement, because of these and other factors, the World Bank estimates that 
80% of oil revenues benefited just 1% of the population. Thus the enabling 
environment involving massive infrastructure development was not put in place 
Entrepreneurs which include women have led and will continue to lead the economic 
revolution that has proved repeatedly to improve the standard of living for people 
everywhere (Zimmerer and Scarborough. 2006). This economic revolution include: 
economic development of the country, empowerment opportunities for school leavers. 
Improvement in standard of living through innovation of the populace among others. 
 
Entrepreneurship and Women in Nigeria 

The Nigerian woman has proved to be more than a mere "bench-warming" 
spectator, even in the midst of the male-dominated professional congregation. If given 
the opportunity, women can effectively participate in policy-making and governance. 
They can hold their own in very difficult and stressful circumstances and can do as 
well, if not better, than men. The steady advancement of women in contributing to the 
nation's economic development and their progressive prominence in the national 
scheme of affairs have, to a large extent, impacted on the Federal government and 
government has responded positively in diverse ways. On the basis of available 
evidence and statistics, the role of women in agricultural production in Nigeria cannot 
be trivialized. They perform crucial roles in the domestic and economic life of the 
society. Rural and national development can hardly be achieved with the neglect of 
this important and substantial segment of the society (Kishor. Gupta, Yadav and 
Singh, 1999). In recognition of the importance of women in national building, the 
Nigerian government, more than ever before, is keen on rural poverty alleviation as a 
way of improving the economy. 

 
Focus is on planned and desirable change in the rural societies in the form of 

agricultural development. 
Women entrepreneurs are also involved in the production of Tie and Dye 

materials. Women in Ogun state, in the south west Nigeria especially in Abeokuta are 
known for the production of quality Tie and Dye. These products are not only 
popularly patronized here in Nigeria but have become popular all over the world. 
Young women have also delved into the business of making beads, necklace, fashion 
designing and other fashion accessories. Many of these products are being patronized 
from all over the world thereby bringing about entrepreneurship development in the 
country. 

Women have come a long way in entrepreneurship practice and development 
in Nigeria. In order to encourage women who are in one business or the other, there is 
an association called Nigerian Association of Women Entrepreneurs. This association 
was purposely set up to bring women who are in business together and collaborate 
with other organization in order to achieve a common goal. They organize conferences 
and seminars for members to update them on their enterprise, capacity building, 
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training such as internet and computer training and also give them timely information 
which will help them to solve their basic problems. (The Foundation for Democracy 
in Africa, 2003) There is also the women centre in Abuja where women entrepreneurs 
usually hold conferences, trainings, seminars and other capacity building workshop in 
order to empower women the more. 

 
The following case studies present examples of women who saw opportunities 

and were able to act upon them: This first case here presents a Nigerian Rural woman 
who engages in transporting farm produce. She is a native of Ikereku town located in 
Oyo State, Nigeria. She is 38 years old, mother of six children and one of her 
husband's six wives. She is Yoruba, non literate and Muslim. Mrs. G. is a prosperous 
trader and sells cassava tubers in bulk by buying from the farmers who carry their 
cassava tubers from their farms to the town. She also grows cassava in large 
quantities. Due to the bad roads linking the farm to the market, she regularly charters 
a truck, transports the tubers to Ibadan and sells to retailers at markets. Mrs. G. 
recognized that the transport problems of most people limit their production since 
they will only plant and harvest what they can carry. While her transporting business is 
very-profitable for her personally, it also assists other farmers to market their produce 
as well. (Olawoye, 2002) 
 

Another case of female timber converter in Edo State Nigeria shows that 
women are in active business in Nigeria. Olawoye (1997) noted that in Edo State, 
most timber contractors are men. After the contractors get the permit and secure 
the logs, however, timber 'converters' — almost all of whom are urban women - 
take over. They buy the logs from contractors, pay the saw millers to cut them into 
specified sizes, that is, to 'convert" them and then the women sell the processed 
planks. "Business is good!" said one female converter. They have formed a state-
wide 'Converters' Union' which is a registered cooperative with 55 members. The 
major problems with the business were identified as electricity irregularity and 
equipment breakdown. Lack of capital was not mentioned as a constraint. Converting 
seems to be a localized social innovation of females found only around Edo state ahd 
Delta State. 

 
Madam C.O is a Yoruba woman as well, a Christian and non literate. 

Madam .C.O a popular Akara seller in Ijegun, a Lagos suburb was reported to have 
taken into selling bean cake (Akara) out of frustration. She saw the opportunity and 
did not waste it but made the best use of it and today, she is riding a pathfinder 
sports utility car and according to the newspaper report, she provides either breakfast 
or lunch for her many customers on a daily basis. (The Nation, 2011). 
 
Gender does not Determine Entrepreneurship 

Some people believe that it is men that are more likely to be entrepreneurs. 
We should recognize that Nigerian women have always been economically active, 
although their contributions to their households, as well as to the local and 
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national economy were overlooked for a long time. The major characteristic of most 
women's economic activities, however, is its small-scale nature. Mabogunje 
(1989) stated that whether it is food production, food processing, trading or 
service provision, the vast majority of women's economic activities can only be 
described as 'petty"; that is, small-scale, small-size, low income base and low 
technological content. 

 
Although most women may be unable to rise above subsistence level of 

living, some women are able to take-advantage of opportunities to get wealth without 
assistance. Ivitching and \Voldie. (2004) found out that when asked if being women 
had helped their career, majority of the female entrepreneurs involved in the survey 
(78%) stated that being a woman had helped their career. From the responses given by 
the female entrepreneurs it can be said that Nigerian businesswomen are strong and 
self reliant, they see gender not as an obstacle to business success, but as an 
opportunity to continuously prove themselves. However Nigerian female 
entrepreneurs know that they have to gauge how aggressive a stance they wish to 
strike, since Nigeria despite the presence of women in business is still a sexist society. 

 
Below are some of the female entrepreneur's views: "There is the drive to go 

on, no matter any obstacle gender brings, a kind of motivation that I am a woman and 
I need to double my efforts. A lot of men tend to appreciate a hard working educated 
woman. 1 have been fortunate. Being a woman has helped me become a stronger 
person, the road to my success has not been easy, it could have been worse but it has 
not been easy". He concluded that Gender does not determine the success of a 
business. It was also argued that women have better management skills than men, 
women are better business owners than men i.e there are gender-based differences in 
running a business, most of the female entrepreneurs said that women were better 
business owners than men, this could be because women are more cautious when 
making business decisions, thereby having a lower failure rate. 

 
Below are some of the reasons: "Women are more sensitive, they are 

survivors, and they run things differently from men, they are patient and they take 
calculated risks". "What a man can do a woman can do better, it is not nice to be 
compared to men in business, fine, most men are rich and powerful, but women have 
had a rough time getting to where they are now in the business world, they are more 
careful in their business decisions and they have lower failure rate" "Women are 
different in business than men, they are flexible, democratic, and sensitive to culture 
.change, men are not, they can be ruthless in business, and they take more risks and 
hardly pay attention". In conclusion Gender does not affect entrepreneurial practice 
especially in Nigeria.  
 
Problems Facing Women Entrepreneurs in Nigeria 
According to Olowe (2012), the following are the challenges militating against women 
entrepreneurs in Nigeria: 
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• Inadequate liquidity in form of working capital 
• Inability to effectively market the product 
• Lack of succession plan 
• Unfavourable government policies 
• Non- availability of raw materials 
• Lack of business plan and feasibility studies 
• Inadequate records and record keeping 
• Lack of adequate infrastructures 
Other constraints of women Entrepreneurs include: 
1.  Lack of enough confidence or courage: The major problem faced by women 

entrepreneurs with respect to starting a farm business/any enterprise is the 
absence of courage. This lack of courage may stem from sheer risk aversion. 
It may be from the feeling of inadequacy, lack of competence and experience 
arising from poor and inadequate exposure. This is a common phenomenon in 
Africa because the self esteem of women have been badly affected over the 
years and they tends to believe less in themselves. 

2.      Insufficient initial investment capital: Another problem is that the women 
entrepreneurs have neither financial resources of their own nor access to 
investment capital from other sources. Some of them solely depend on their 
husbands income and the patrilineal family system does not allow women 
have access to production input. Commercial Banks and other financial 
institutions will not lend money unless backed up by collaterals which the 
women do not have., and even when the banks lend, their interest rate is usually 
too high. 

3. Land: Is a limited resource and fixed. It is an indispensable factor of 
production in the sense that no entrepreneurship activities such as. agricultural 
enterprises can be carried out without land. Therefore, the high cost for the 
purchase of land is a serious problem that militates against the success of 
women going into entrepreneurship. 

4. Labour: Inadequate number of skilled, unskilled and semi-skilled labourers is 
major determinant factors that also affect women entrepreneurs. 

 
5. Marketing problems: Women entrepreneurs first consider the market for their 

products /services before venturing into it. Marketing activities may be too 
rigorous for women and may not even be available. This may affect their 
making profit. 

6. Unavailability of infrastructures: Such as water, electricity and good road, for 
instance, in a situation where the graduate is a cold pure water seller and the 
supply of light is not constant or regular, they will be required to buy 
generators and stabilizers which may cost them extra money and so it will 
scare them off such an enterprise. 

7. Skills, knowledge and attitude: As mentioned earlier, the success of an 
entrepreneur depends on a certain level of knowledge, skills and attitudes 
acquired through training and experience. The importance of attitudes as a 
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factor influencing the entrepreneurs is underscored by the fact that an 
entrepreneur is a risk bearer or taker. 

8     Corruption: Since women entrepreneurs have to deal with government 
officials from the local government to state government in forms of bribe, 
double taxation, etc has brought frustration to many entrepreneurs. According 
to Morphey (2007), it is hard to do business in man)1 poor countries because 
governments are so corrupt. It is very difficult in such countries to get 
approval to build a factory or open a store without a government permit, 
which is obtained largely through bribery of public officials. 

9.    Inadequacy of information: When women entrepreneurs are not adequately 
informed of any vital information pertaining to the business, this affects the 
growth of such business. 

10  Presence of inflation: The rate at which the inputs used in a business increases 
is very alarming and affects the business in all ramifications. 

 
There are also a variety of constraints on women and the ability of women to 

upgrade their production continuously. These include poor access to market 
information, technology and finance, poor linkages with support services and an 
unfavourable policy and regulatory environment. These constraints are further 
compounded by the need to compete in an aggressive business environment with rapid 
technological changes and the globalisation of production, trade and financial flows 
(UNIDO 2001). Although many of the constraints are shared by both female and male 
entrepreneurs, women entrepreneurs face additional obstacles; this is due to deeply 
rooted discriminatory socio-cultnral values and traditions, embedded particularly in 
the policy and legal environment, and in institutional support mechanisms. In many 
instances women are unable to benefit from services, and must struggle to overcome 
or circumvent discriminations in business circles (UNIDO. 2001). 
 

Bankole , (2007) discussed the current obstacles facing aspiring Nigerian 
entrepreneurs, and thereby identified three major problems viz: 
• Constrained access to local and international market that stunt entrepreneurial 

expansion and proliferation. 
• Severe infrastructure deficits (mainly of power and electricity) that hamstring 

both 
new and existing business. 

• Inadequate access to finance and absence of credit policy that addresses the 
specific needs of enterprises. 

 
Conclusion 

The contribution made by women to entrepreneur and entrepreneurship 
development in Nigeria is grossly underappreciated in spite of the dominant role 
women play in business. That women compete more favourably with their men folks 
in terms of their over-participation in entrepreneurship activities and contribution to 
household economy would be an understatement. The survival and sustenance of 
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entrepreneurship and entrepreneurship development in Nigeria, as well as in many 
sub-Saharan Africa*-countries, rest squarely on the shoulders of women. They 
therefore deserve to be given due recognition as far as decision-making process in 
entrepreneurship is concerned. 
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